
Skeptical about the Magic 
Ask anyone who has been, 
What is so special about going 
to DisneyWorld? They tell you 
it’s the magic.   
 
I could use some magic, but I 
really didn’t understand how a 
vacation destination could 
have such an effect on people. 
I have heard years worth  of 
comments about the magic of 
Disney, and how they could go 
back to Disney World several 
times a year to get a dose of it! 
I work with a few ladies that 
have Disney items all over 
their desks, wear Disney jew-
elry, and talk about their Dis-
ney trips endlessly. 
 
When we decided to take a va-
cation this past fall, I was so 
intrigued by it all we made the 
decision to give Disney a try. 
Full grown adults, who have 
never been there, this was a 
big step. I had built in experts 
to ask their opinion, though. 
One lead me to the DZ web-
site, among others to start do-
ing some research. The other 
lady, who I happen to sit right 
next to gave me daily things to 
‘check on’ or to reserve.  

The planning was fun, and I 
really got into that part of it. I 
didn’t have to do it alone, I had 
my friends at work to help me!  
As the weeks went by I got 
more and more excited. I was 
afraid that it would be a bit of a 
let down. I had hyped this 
place up so high in my head 
that I didn’t know if the actual 
vacation would live up to my 
expectations.  
 
I must say that I wasn’t that 
worried, I was already feeling 
the magic and I was still at 
home. It is hard to explain that 
feeling, but once the magic 
takes hold, you know it! 
 
I had no idea how much magic 
I would feel once we actually 
arrived in DisneyWorld. We 
stayed at the All Star Sports 
resort. I am a frugal person 
and could not justify once of 
the higher priced resorts. Its 
ok, we loved this place! 
 
Magic started right away, we 
were checked in very quickly 
by a very friendly, helpful per-
son. Our room was perfect. 
Right across from the pool, 

which is what we requested!  
 
The magic grew and grew 
inside me as we visited the 
parks. One morning was es-
pecially magical. I was a lit-
tle hung over from our night 
at Downtown Disney. I 
would have liked to just stay 
in bed all day, but that was-
n’t in the plan. We got up 
and headed to MGM. I had a 
headache, felt very tired, just 
was not into it. As we walked 
to the entrance this little boy 
came running up to me & 
handed me my wallet. I had 
dropped it! This kid was so 
cute. I gave him $10 as a re-
ward! The little boy said to 
me “Thank you. I am going 
to buy something for my little 
sister because she is sick 
and had to stay at the hotel”. 
This was very touching to 
me and really turned my day 
around! The magic made me 
feel much better & also al-
lowed me to make that little 
boy and his sister happy!  
 
There were tons of magical 
moments, as our vacation 
went on, I felt it growing 
deeper and deeper inside 
me. Now I totally understand 
why people go to Disney 
World over and over, several 
times a year. I cant wait until 
we can go again! 
- The Ogdens from MD 
 

The Legal Stuff 
Newsletter and content are copyright 
1999-2004. Please do not alter, or 
copy any or all of this material, or use 
on a website, or in printed media  with-
out prior written permission from DZ - 
Disneyzone and/or the article’s author. 

Please note: 
Disneyzone (DZ) is not affiliated with 
Disney in any way. We are a group of 
Disney enthusiasts who want to help 
you in making your next Disney World 
vacation the best ever! 

DZ News 
www.disneyzone.net  •  Volume 5,  Issue 12 •  December 2004 

http://www.disneyzone.net


Volume 5 Issue 12 

New Ticket Pricing Options 

Page 2 

Disney World  
increases daily 
ticket prices;   
offers other    
options 
 
MIKE BRANOM 
 
Associated Press 
 
LAKE BUENA VISTA, 
Fla. - Walt Disney World, 
revamping its admissions 
policy for the first time in at 
least two decades, is dra-
matically restructuring its 
ticket pricing structure by 
offering lower prices for 
longer stays and other op-
tions. 
Although the pretax price 
of a one-day ticket to a sin-
gle park will rise $5 to 
$59.75, when the changes 
go into effect Jan. 2, a 
week's admission will cost 
$199 - $28.43 a day. 
For children ages 3-9, 
prices range from $48 for a 
day to $160 for a week. 
The system currently in 
use gives visitors only two 
choices when it comes to 
the length of their stay: 
one- or four-day passes. 
"We listen a lot to our 
guests; they expect more 
flexibility and customiza-
tion," Walt Disney World 
president Al Weiss said 
Wednesday. "That hap-
pens whether they are 

buying a computer or a cup 
of coffee." 
Disney's "Magic Your Way" 
package also offers a la 
carte alternatives, such as a 
"Park Hopper," allowing 
guests to roam among the 
four theme parks for $35 in 
addition to the regular admis-
sion fee. 
"The No. 1 request at our 
ticket booths today when a 
guest comes up and is buy-
ing a one-day ticket is, they 
want to hop to another park," 
Weiss said. 
The tickets have 14-day life-
spans, so visitors can break 
into chunks their trips to the 
parks - Magic Kingdom, 
Epcot, Disney-MGM Studios 
and Disney's Animal King-
dom. A no-expiration option 
is available for a fee. 
Other choices include: 
_ The "Magic Plus Pack," 
which gives visitors visits to a 
choice of entertainment and 
recreation venues, such as 
the resort's two water parks 
and the Pleasure Island 
nightclub complex. 
_ Guests staying at hotels on 
Disney property will be al-
lowed to visit a park an hour 
before the gates open or for 
three hours after they close. 
_ Hotel guests may purchase 
a daily dining package good 
for two meals (one table ser-
vice and one quick service) 
and a snack at more than 
100 restaurants around the 
resort. The prices, which in-
clude tax and tip, are around 

$35 for adults and around 
$10 for children. 
Florida residents will receive 
a 10 percent discount on sin-
gle-day tickets or they may 
exchange a full-price ticket 
for a multi-park pass. 
It's been about 20 years 
since Disney drastically re-
vamped its admission proce-
dures. When Disneyland 
opened in 1955 and Disney 
World in 1971, visitors would 
buy books of tickets - "A" 
through "E" - with the more 
expensive E-tickets needed 
for the most popular attrac-
tions.. 
An expert on theme parks 
said Disney's announcement 
is "an A-bomb." 
"I have been saying now for 
three years that our industry 
has hit a wall in terms of pric-
ing," said Dennis Speigel, 
president of International 
Theme Park Services Inc., a 
Cincinnati-based consulting 
firm. "We've hit a wall in how 
we accommodate the con-
sumer. What Disney has 
done ... is give the guests al-
ternative pricing with options. 
"They have created a pro-
gram that basically says, the 
longer you stay the cheaper 
it gets." 
Speigel predicted the pricing 
package will reaffirm Disney 
as an industry leader, and 
the competition will have little 
choice but to consider it. 
 



Please share my holiday wish 
in the newsletter. The DZ web-
site and the newsletter are 
highlights in my life and I really 
want to send wishes to all who 
contribute. Thank you! 
 
My holiday wish to everyone 
who reads this newsletter is 
this: 
As this merry time of year ap-
proaches it is so hard to re-
member to send wishes to all 
who have touched your life 
through the year.  I wanted to 
make sure to wish all of you 
the very best holiday and all a 
safe and wonderful 2005.  
 
The DZ website and these 
wonderful newsletters are such 
a blessing to me. I read the 
message boards daily, al-
though I don’t post there much, 
and I have no trips planned. I 
just love reading all the posts! I 
look forward to the newsletters 
for an added little bit of Disney 
in my email. Those of us who 
love Disney are special people.  
 
Thank you to all of you who 
participate on the message 
boards and those who write 
this newsletter!  
 
-Mary Jo Goddard 
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My husband and I just re-
turned from a quick trip to 
Disney World. We were only 
there 3 days and did not visit 
the parks once!  
 
You may ask why. I think it’s 
a good question. We didn’t 
want to spend the money, 
and we just were there for al-
most 2 weeks last summer.  
This trip was to see all the 
holiday decorations. That 
was our goal! We stayed at 
the Pop Century, which was 
done up quite cute! 
 
We made a plan to see every 
single Disney resort, we 
wanted to see how each was 
decorated, and what special 
holiday ‘events’ they may be 
having. We spent an entire 
day touring the monorail re-
sorts alone. 
 
We took advantage of all the 
Disney transportation, en-
joyed the boat ride around 
the water areas near Epcot, 
Beach Club, Boardwalk, etc. 
We got off at those hotels, 
then got back on the boat to 
see the others.  
 
We were impressed at the 

variety of decorations used in 
the different resorts. We did 
not bore of it at all. Our favor-
ite was the Wilderness 
Lodge. The decorations 
seemed to be part of the 
original plan for this resort. 
They did a great job. 
One funny thing we encoun-
tered were other couples & 
families doing the same 
thing. We had not anticipated 
that.  
 
We were a little disappointed 
that there were not very 
many special events planned 
at any of the resorts. I don’t 
know what we expected, but 
I thought they would have 
something. It was fine be-
cause we were kept quite 
busy with our decoration 
touring.  
 
If you visit Disney World dur-
ing the holiday season, save 
out some time to tour some 
of the other resorts (not just 
the one where you are stay-
ing). You will be impressed & 
very happy that you took the 
time to see them! 
Happy Holidays to all DZ 
readers! 
-Connie & Sam 

lately and want to share details?  Would you like to share your Dis-
ney experiences with others? Do 
you have some great tips that oth-
ers might benefit from? Would you 
like to tell everyone about your fa-
vorite WDW restaurant? Have you 
stayed at one of the Disney resorts 

There are so many things you can 
write about - please consider con-
tributing to this newsletter. It’s the 
DZ visitors who submit articles that 
make this newsletter so popular.  
Submit articles, or send questions 
to: kimmi@disneyzone.net  

Holiday Touring of the Hotels of Disney 

Articles Needed!  

DZ News is as great as it is 
because so many of you 

contribute articles! Thanks! 
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Holiday Wishes  

mailto:kimmi@disneyzone.net
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Did you know that DZ is an  
Amazon.com affiliate? What that 
means is that by using any link 
on our site to Amazon.com to 
make your guidebook (or any) 
purchase, DZ gets a small com-
mission. Its not a lot, but every 
little bit helps!  
Please click HERE to go to  
Disneyzone’s Guidebook Page. 
Choosing to link to Amazon.com 
through any of the links will help 
DZ :)  Thanks! 

 

 

 

 

 

Have you visited the DZ Message 
Boards lately? It’s a great spot to 
meet other Disney World enthusi-
asts! There are many topics to dis-
cuss, lots of very nice people to 
meet & a wealth of information for 
those planning Disney World vaca-
tions! Visit today! CLICK HERE to 
go to the boards! 

 

The NEW LOOK. The newsletter 
has changed a little, this layout 
should make it easier to read. Also, 
all the links to email & websites 
now work. Which means you can 
click on them and they will actually 
take you to a website, or bring up 
your email client. Give it a try and 
visit some of the links within the 
newsletter!  

The next page of the news-
letter offers ads from various 
companies. DZ offers very 
reasonable rates for advertis-
ers. Reach thousands of Dis-
ney World fans via the DZ 
News! 
 
Current Rates: 
20 words or less - $25/month 
21-40 words $35/month 
41-70 words $50/month 
 
One phone number OR a 
website address included 
and not included in word 
count. Interested? Please 
email us at  
ads@disneyzone.net 

Guidebooks, Contests, Message Boards & more 

Advertising Information  DZ Kids 
Happy Hanakuh, Happy 
Kwanzaa, Merry Christmas 
and Happy New Year to 
you. 
Wishing you these things is 
a simple thing to do. 
We all have a lot of things 
to be happy for this time of 
year. 
One of them is having all 
your family & friends near. 
Another is giving and get-
ting gifts which is always 
fun. 
This year we will go to Dis-
ney World which will really 
be fun. 
Holidays are always great. 
For this one I cannot wait. 
• by Hanna J., age 15 
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DZ has a great contest that 
just ended. And another one 
just started! Contests on DZ 
are ALWAYS FREE. You can 
win a great prize, just for par-
ticipating! 
 
Go enter the new contest, by 
visiting  the contest page!  
CLICK HERE to go to the DZ 
Contest Page - play and you 
could win a cool prize! 
 
*If you would like to donate a 
prize, please contact us! 
prizes@disneyzone.net - 
You get some advertising on 
the site in exchange for your 
donation!  

Happy Birthday... 

.Conner –6, 
Trey, Lynne, 
Ahlanna - 6, 
Christine, 
David, Anthony, 
Megan -18, 

Bob -54, Trey, Jason, Cindy, 
Theresa, Matthew –10, 
Gavin, Blossom, Jess—30, 
Zachary—29,  Erica, Dawna,  
Erick-11, Evan, Jodie, Erin, 
Moriah, Shayan - 14, 
Danielle - 10, Rosalie - 52, 
Holden –5, Mark, Grant -17, 
Leia, Brock, Sally -32, Kim, 
Rebecca, Scott - 11, Kevin, 
Trever, Alexander –8. 
 
 
Please send an email to  
birthdays@disneyzone.net  
if you want a birthday 
added to the list! 

http://www.disneyzone.net/guidebooks.htm
http://www.disneyzone.net/boards.htm
http://www.disneyzone.net/contest.htm
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MouseEarVacations.com                                                          
Concierge Style Service                                          
at No Extra Charge!                                              
We wish you and your family                              
a very happy holiday season!                     
Visit our website for specials.                          
Visit  www.MouseEarVacations.com                   
A division of Cruising Co Etc                             
Free online quotes or call toll free:                 
800-886-8601 to request                                    
a destination specialist contact you. 

Wheelchair Rental 
Walker Mobility specializes in 3 wheeled 
electric scooter & wheelchair rentals for fam-
ily/friends visiting Orlando and Central Flor-
ida. Visit our website www.walkermobility.
com  or call pricing 1-888-SCOOTER 

Gift Ideas 

Italian Sterling Silver Charm Bracelets 
Large variety of authentic italian charms, you 
can design your own personalized bracelet. 
Great selection and great prices! www.
anniescharmcloset.com 
 
CookieJar Gifts 
Do you like cookie jars? Great variety of Dis-
ney cookie jars available for purchase online. 
Other categories, too. 800-827-3776 
www.cookiejargifts.com 
 
Snickerdoodle Dreams Providing high  
quality country, primitive and whimsical clip 
art and graphic designs for personal and 
commercial uses.  877-835-5960 
Www.snickerdoodledreams.com 

Space Available 

This space could contain your ad! 
Reach thousands of  

Disney Enthusiasts by placing an 
ad in the DZ News! 

Email for pricing and details. 
Newsletter@disneyzone.net   

Computer Services 
Your very own Dedicated Hosted Server 
for only $99 a month! 
Why share server space when you can have 
your own? Contact our office for more de-
tails. Mention Disneyzone and the set up fee 
will be waived!    
www.actusa.net  
hostedserver@actusa.net 

Tell your friends 
about DZ! 

Astro Limo—Orlando 
We provide an Elegant, Dependable and 
Safe way to travel to all Orlando destinations 
at affordable prices. Orlando Airport, Disney 
World, Sea World & Universal Studios. 
877-995-5466 http://orlando.astrolimo.com 

Towncar/Limo Services 

http://www.mouseearsvacations.com
http://www.walkermobility.com
http://www.anniescharmcloset.com
http://www.snickerdoodledreams.com
http://www.actusa.net

